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THE PREMIER SHOW FOR CREATIVE PACKAGING 

 
29th Edition of LUXE PACK MONACO 

 
The premier show for creative packaging for over 25 years! 

450 exhibitors consisting of the 

Industry’s world leaders. 

Including various small/medium firms with packaging expertise skills. 

 35 companies exhibiting for the 1st time.  
 

 
More than 8500 visitors in 2015 (53% international attendance) 

 

For additional information, please visit the web site:  

www.luxepack.com  
 

Press Contact: 

Maryvonne Lanteri 

mlanteri@idice.mc  

00 377 97 77 85 60 

 
LUXE PACK SHANGHAI : APRIL 12th - 13th 2017, SHANGHAI EXHIBITION CENTER 
 
LUXE PACK NEW YORK : MAY 10th - 11th 2017, PIER 92 NEW YORK  

 
 

 
IDICE organises professional events and fairs: LUXE PACK MONACO, LUXE PACK New York, LUXE PACK 
Shanghai, PACK & GIFT, Forum de la Plasturgie et des Composites et  FIP solution plastique®.  

IDICE belongs to the INFOPRO Digital Group, a leading information and professional services group (2,400 
employees, turnover of €300 million) covering several key sectors of the economy: construction, automotive, 
industry, insurance and finance, retail, tourism, and local communities 

 



LUXE PACK MONACO 2016 Press Kit  4 

    
 
GENERAL INFORMATION 
 
LUXE PACK MONACO 2016 - The premier show for creative packaging 

 
Dates  Wednesday, September 21ST - Friday, September 23RD, 2016 

Schedule  September 21st & 22nd – 9:00am to 6:00pm  
 September 23rd – 9:00am to 5:00pm 
 
Venue  Grimaldi Forum - 10, avenue Princesse Grâce - Monaco  

Press Accreditation  Request for accreditation on www.luxepackmonaco.com/Press 

Press Center:  Auric Room - Hall Atrium Level -2 

Strictly designated for accredited journalists (Standard marketing and 

advertising teams will also be allowed). Also available in the press center, 

will be the latest show materials, exhibitor’s press materials, internet access 

 
Exhibitors   450 exhibitors  

Activity  All presentation packaging; closures and cappers; packaging raw       

material; bottles; labels; bags, pouches; samples; Phials and mono doses; 

ribbons, braid; pumps and valves; design engineering; decoration; POS, 

displays; finishing, decoration; jars; tubes; other packaging components…  

Visitors  More than 8500 visitors expected (Qualified Industry Contacts) 

Information  + 377 97 77 85 60 - info@idice.mc 

Press Contact  Maryvonne Lanteri - mlanteri@idice.mc - 06 .73.67.17.91 

Web Site  www.luxepack.com 
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LUXE PACK MONACO EXPANDS ITS BORDERS!  
 
With over 450 exhibitors, 40 conferences, 80 experts, and more than 300 product launches, LUXE PACK 
guarantees the perfect mixture of creativity and innovation. 

This 3-day show will host the world’s best packaging manufacturers, all selected for their expert industry 
know-how and/or standout technology. 

As avant-garde as ever, LUXE PACK invites all visitors to explore new consumer trends and source 
solutions for the growing challenges surfacing within the luxury industry.   

The show’s best previous highlights are back! Packaging innovation as always will be at the show’s 
forefront. Also, sustainable developments will be highlighted through the LUXE PACK IN green 
competition! LUXE FORMULATION, will also be coming back by popular demand. An opportunity for 
container-content interaction. And new for 2016, Connect to Luxury (C2L), a new showcase consisting of 
specialized conferences and exhibitors completely dedicated to the digital transformation of the luxury 
industry.”  

LUXE PACK will offer a complete and exceptional immersion into the market’s upcoming trends: business 
strategy, prospective innovative technological solutions, and creativity… 

The industry has created a demand for new solutions, therefore LUXEPACK Monaco has broadened its 
parameters and developed 3 events into 1 singular setting in response to the demand. 

 

   The worldwide show for Creative Packaging  
 
 

 
All the Expertise in Formulation And Full-Service F or 
Perfumery And Cosmetics 
 

    
 
 

 
An Exclusive Event Dedicated to the Digital Transfo rmation of the 
Luxury Industry 
 
 

 
For additional information, please visit our website: www.luxepack.com 
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LUXE PACK MONACO 2016 Brings Together the Best of C reative Packaging in the World! 
 

 
LUXE PACK MONACO 2016 will take place on 
Wednesday, September 21st to Friday, September 23rd 
at the Grimaldi Forum. 
 
For its 29th edition, and committed to its original 
principles, LUXE PACK MONACO will bring together 
the best of creative packaging... worldwide. 
 
The ideal opportunity to source quality packaging 
elements and obtain forward thinking creativity and 
technological insight…. advancing technology, new 

applications, new experiences. 
 
The future of packaging is created at LUXE PACK MONACO! 
 
LUXE PACK MONACO 2016 promises to be “THE” think-tank for new challenges brands are currently 
facing. Focused conferences, testimonials, industry feedback, live demonstrations, and expert discussions 
will address these burning issues. 
 
A comprehensive and saturated agenda! 
The Innovation Wall, packaging solutions, smart packaging, advancing technologies, sustainable 
developments, design trends, personalization, and applied 3D printing demonstrations for luxury 
packaging products……. 
 
LUXE PACK MONACO the annual event that the entire packaging industry highly anticipates! 
 
 
For additional information, visit our website: www.luxepack.com  
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INNOVATIONS  
 
As the preferred event selected by exhibitors to introduce their new products, over 300 product unveilings 
are initiated at LUXE PACK MONACO annually. 
This year, innovation will captivate visitors in all 4 corners of the show, with a specific focus on new 
technology and exclusive packaging insight: 
 
 
THE INNOVATION WALL 
 
For the first time, LUXE PACK is bringing to the show, the "Innovation Wall", offering instant visual access 
to current packaging solutions of all realms and materials. An opportunity to capture new solutions, all in 
one snap shot. A wonderful and useful summary for inspiration! 
 
 

   
 

Wall in Hall Atrium 
 
 
3D PRINTING AND PACKAGING 
 

The advantages of 3D printing for the packaging sector is sure to draw the 
attention of all industry professionals. A live demonstration of a new patented 
process for designing and manufacturing in just a few minutes, a 3D shape to 
perform custom calibrations. 

This advancing technology demonstration, specific to facilitate the luxury 
industry will be available at the CIRTES space in the Atrium lobby. 

Visitors are also welcomed to attend an exclusive supplemental conference 
for further explain the 3D packaging printing application and the Pack & Strat process. 

 

CIRTES Demonstration Area Hall Atrium 
Conference Thursday, September 22 – 5.00pm - Confer ence room Atrium 
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PERSONALIZING YOUR PACKAGING - How to Make the Cons umer Feel Unique…. 
 

 
Taking a close look at the many new techniques and options to 
personalize primary and secondary packaging in order to create 
an exclusive relationship with the consumer…  
 
Based on the innovative solutions proposed by exhibitors, this 
round table will provide visitors with keys features for 
differentiating and personalizing consumer packaging, a topic 
trending for every sector within today’s luxury markets.   
 

Catherine MORIOT, Managing founder of EOP'S, Packaging consulting company, will moderate the 
roundtable, supplemented with a selection of innovations from LUXE PACK MONACO exhibitors. 
 

 Thursday, September 22 nd at 9:30 am - Conference room, Hall Atrium 
 
 
INNOVATIVE AND INTELLIGENT MATERIALS: New Uses, New  Functions, New 
Experiences  
 
Whether they are crafted with paper, plastic, glass… tomorrow’s materials and containers are already 
staking a claim in the packaging sector. Packaging products are becoming more sophisticated, smart, and 
providing new uses or experiences, including consumer interaction and counterfeit protection…  
  
Exclusive round table hosted by Christophe PRADERE , Founder and President, BETC Design 
With Tanguy PELLEN , Associate Director R&D, P & G Prestige Products,  
Amador GARCIA , Senior Researcher, AIMPLAS Chemical Laboratory  
Paul PIETTE , Research Engineer, CENTRE TECHNIQUE DU PAPIER (Paper Research Center) 
 
These discussions will be enhanced with the latest exhibitors’ innovations, to offer auditors, a complete 
vision of solutions available today and tomorrow.... 
 

 Thursday, September 22 nd at 2:15pm - Conference room, Hall Atrium 
   INNOVATIVE AND IN TELLIGEN T MA TERIALS: New uses, new f unctio ns, n ew ex peri ences  INNOVATIVE AND IN TELLIGEN T MA TERIALS: New uses,  new f uncti ons, new e xpe rienc es  
Exclusive ro und  tabl e hos ted by Ch risto phe Pr ade re, Fo und er a nd Pr eside nt, BETC D esign  

With Ta nguy  Pellen, Ass ociat e Direc tor R&D,  P & G Pres tige Pr oduc ts,  
PAPIER (Paper Re sea rch Ce nte r)  

Discussions base d o n the  bes t inn ovatio ns ex hibite d at LUXE PACK MONACO.  
15 p m,  

In the  conf ere nce r  
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SUSTAINABLE DEVELOPMENT 
 
In just a few years, LUXE PACK in green has become a premier event in Monaco, New York and 
Shanghai, showcasing sustainable development to meet the industry’s demands. 
For the last 2 years, LUXE PACK has also awarded the most responsible initiatives within the exhibiting 
companies that are assessed by the jury. 
 
LUXE PACK in green reveals the best packaging innovations and solutions, responsible initiatives and the 
latest eco-friendly advances demonstrating exhibitors’ responsible commitment to sustainable 
progression.    
 

LUXE PACK in green Monaco 2016 awards will be prese nted on: 
Wednesday, September 21 st at 6:00 pm, 

In the conference room, (Hall Atrium, Level -2) 
 

The press is welcome at the Award Ceremony. 
 
Jury Members: 
 
Sandrine SOMMER , Sustainable Development Director, GUERLAIN 
Bruno GUILLEMAT , Material and Packaging Research Manager, Pernod Ricard  
Alexandra PALT , Sustainable Development and CSR Director, L’OREAL 
Christine GUINEBRETIERE , Founder and Director of EPEA Paris – Cradle to Cradle 
Rebecca NAREWSKI , Circular Economy Consultant, Founder and Director of FindinG 
Stefano LAVORINI , Editor, ITALIA IMBALLAGGIO 
 

   
 
 
 
NOMINEES FOR “LUXE PACK in green” awards: 
 
For the 1st time, the exhibitors nominated by the jury will present their innovations. The jury invites you to 
attend a forum promoting the most pertinent initiatives, offering potential for your future responsible 
packaging. 

Wednesday, September 21 st at 5:15 pm, 
In the conference room 

The press is welcome at this Nominees’ presentation . 
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The nominees and winners of LUXE PACK in green Monaco 2016 awards will be inducted into the  
LUXE PACK *Hall of Fame*, designating all the nominees and winners of LUXE PACK in green at the 4 
corners of the globe. They will benefit from the added visibility within the different communication tools of 
the fair throughout the year. 
 
 
The LUXE PACK in green 2016 trophy 
 
The LUXE PACK Monaco 2016 in green trophies will be 
designed and manufactured by Arthus-Bertrand company. 
 
An Arthus-Bertrand representative will be present at the LUXE PACK in green 2016 Award Ceremony, to 
present their original design. 
 
ROUND TABLE EVENT  
 
Wednesday, September 21 st – 4:00pm – 5 :15pm  

 
The Circular Economy: Leveraging Opportunities and Innovations to Build a Flourishing and 
Virtuous Economy in the Luxury Goods and Packaging Sector 
 
Hosted by Rebecca NAREWSKI, Circular Economy Consultant, Founder and Director of FindinG 
 
With  
Sandrine SOMMER, Sustainable Development Director, GUERLAIN 
Christine GUINEBRETIERE, Founder and Director of EPEA Paris – Cradle to Cradle 
Alexandra PALT, Sustainable Development and CSR Director, L’OREAL 
Jean-François ROUCOU, Sustainable Performance Director, PERNOD RICARD Group 
Lana ŽUTELIJA, Policy Officer, EUROPEAN COMMISSION, DG Environment, Eco-Innovation & Circular 
Economy 
 
Luxury is an expression of our dreams, our imagination, woven with noble materials and rare ingredients. 
Its packaging is the visible expression of this universe. 
The circular economy involves very concrete and much more practical features. Sustainable development, 
CSR, industrial ecology and eco-design are at the heart of these circular measures. 
How can luxury goods and their packaging integrate the circular economy? How can the circular economy 
become part of luxury brands’ strategy and operating processes?   
From strategy to communication tools, from raw materials to the processes of manufacturing, developing 
and setting up circular measures, we will share inspiring initiatives which demonstrate the circular 
economy’s impressive leverage in terms of innovation as well as the shared value opportunities it 
generates, meeting luxury client expectations.   
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TRENDS 

 
LUXE PACK MONACO trends observer deciphers the trends 
and influences in packaging design: shapes, colors, graphics.... 
and emerging behaviors to assist today’s luxury brands 
decision makers with design concepts for their future 
developments. 

 
 
The committee of experts convened this year by LUXE PACK consist of design professionals in creative 
packaging, in addition to experts in color, consumer studies, social forecasting, and sensory analysis. A 
strong synergy between these skill sets will provide a valuable trend analysis to all visitors. 
 

These experts will be in Monaco for a roundtable summarizing their findings 
on Friday, September 23 rd at 10:00 am , hosted by the FORMES DE LUXE magazine editor. 

 

 
Illustrated and staged showcases located in the Ravel entrance hall and a brochure made available 
nearby, allowing visitors to capture these thoughts at any time 
 
The group of experts will present their findings live: 
- Béatrice MARIOTTI , Vice-President, CARRE NOIR 
- Sylvie MARC , Designer, Teacher, ENSAAMA  
- Stéphane TRUCHI , Chairman, IFOP 
- Hugues de JOUVENEL , President, FUTURIBLES 
- Marie ROUILLON , Trends and colours consultant, COLOUR HIVE  
- Régine CHARVET-PELLO , President, MAT&SENS- CERTESENS 
- Sabine DURAND , Editorial Director, FORMES DE LUXE 
 

 

 
 

SHOWCASE IN RAVEL HALL ENTRANCE  
Round table on Friday, September 23 rd at 10:00 am 

In the conference room 
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LUXE PACK ESSENTIALS 2016 
 

‘EXPERIENTAL PACKAGING' 
Designing the Consumer Experience into the Package 

 
“The 2016 Luxe Pack Monaco Show contained a plethora of ideas, innovations and inspiration but the 
underlying theme for me as a designer and marketer was the x-plus factor contained in so many of the 
newest offerings from a variety of suppliers; ‘designing the experience into the package’. 
Experiential packaging is the new mantra.  If you believe in ‘Love at First Sight’ then you will relish the 
opportunity provided by designers and manufacturers to offer the tactile sensation through sight before the 
consumer gets to touch the product.  
 
Producing that experience, visually, ergonomically, tactilely and subliminally is the end result of the 
suppliers rendition of the ultimate package design. 
 
How a bottle feels, the texture of a folding carton, the snap of a compact being closed are all experiential.  
They can prejudice the consumer positively or negatively before she even tries the product.  The 
consumer experience can connote luxury, modernity, practicality or status.  Today more than ever when 
cosmetics companies are striving to reach the consumer on a multitude of levels, designing the consumer 
experience into the package can raise the bar when marketing a new product.” 

 
Marc Rosen, Editor in chief LUXE PACK ESSENTIALS 

 
Because it’s difficult to integrate all details this trade show has to offer, LUXE PACK ESSENTIALS experts 
explore all exhibitor booths throughout the 3-day event to provide a post-show guide presenting the best 
innovations, new applications, unique experiences and additional highlights on pertinent show topics…. 

LUXE PACK ESSENTIALS, an illustrated summary guide, featuring detailed images, will be sent to all 
visitors post show. An effective way to reference the explosion of innovative solutions presented at LUXE 
PACK MONACO! 

This year, we have an eclectic panel of design experts, creation and trends whoi will take part in this 
analysis: 

 

Marc ROSEN , Designer, Chairman of MARC ROSEN ASSOCIATES (USA) 
and Editor in Chief of the LUXE PACK Essentials Guide 

Internationally known, Marc Rosen is famous for his award winning 
fragrance, cosmetic, and fashion packaging. Both his creativity and expert 
knowledge of the luxury goods market will be available at the show. 
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Alex THEODOROU , Founder of the CRAFT & NARRATIVE agency – United Kingdom  

A Central Saint Martins alumnus and co-founder of London based agency Craft & 
Narrative, Alex is an accomplished creative with 19 years experience in branding and 
packaging, working across trends, structural and graphic design disciplines. 

 Combining hands-on creativity with a flair for materials and in-depth knowledge of 
processes, Alex consistently crafts unexpected and immersive brand experiences 
through the considered use of structure, narrative and graphics. 

  

Laetitia FAURE , Director and founder of the trend consultancy firm URBAN 
SUBLIME, France  

 
Laetitia Faure is founder of trends and international marketing office Urban 
Sublime. Her role? To detect the latest marketing innovations, digital and 
customer relationship from around the world to advise brands in their evolution 
with their audiences. She works with CAC40 players at conferences and in 
business schools in Europe and the United States. www.urbansublime.com  
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CONFERENCES AND ROUND TABLES PROGRAM 
 
WEDNESDAY, SEPTEMBER 21st  

 
10:15 – 11:15 am - What’s up at LUXE PACK? 
 
Forum hosted by Henri SAPORTA, Editorial Director, EMBALLAGES MAGAZINE 
 
Meet this year’s “new” exhibitors at this forum. See presentations of their packaging solutions and 
expertise. Hear their industry specialties for a productive experience. 
 
 
11:30 am – 12:15 pm –  Middle-East, a Region in the Midst of Change  
By Marie-Hélène STRAUS , Strategy & Innovation Director, CHALHOUB GROUP 
 
Middle East markets constitute a large, promising outlet for many luxury brands.  What sets these markets 
apart? What are the profiles of luxury product consumers in the Gulf Countries? The Chalhoub Group will 
share their insights into Middle East luxury markets during a presentation covering the region’s new luxury 
development phase. 

  
 
2:00 – 2:45 pm –  CHA LING, a Brand Beyond Marketing Theories  

Presentation by Christophe PRADERE , Founder and CEO, BETC Design 

Participation of Elodie SEBAG , General Manager CHA LING 

 

3:00 – 3:45  pm  – What’s a Bottle without a Title? 
 
By Mike HORSTEN, Marketing General Manager, MIMAKI EUROPE 

Looking to add that extra luxurious feel to your perfume bottles, sample flasks, or cosmetic containers? 
Mike Horsten explains direct printing on glass and how digital printing systems can elevate your packaging 
to the next level. 
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4:00 – 5:15 pm  – The Circular Economy: Leveraging Opportunities and Innovations to Build a 
Flourishing and Virtuous Economy in the Luxury Good s and Packaging Sector  

Hosted by Rebecca NAREWSKI , Circular Economy Consultant, Founder and Director of FindinG 

 
With Sandrine SOMMER, Sustainable Development Director, GUERLAIN 
Christine GUINEBRETIERE, Founder and Director of EPEA Paris – Cradle to Cradle 
Alexandra PALT, Sustainable Development and CSR Director, L’OREAL 
Jean-François ROUCOU, Sustainable Performance Director, PERNOD RICARD Group 
Lana ŽUTELIJA, Policy Officer, EUROPEAN COMMISSION, DG Environment, Eco-Innovation & Circular 
Economy 
 
 
Sandrine SOMMER, Sustainable Development Director, GUERLAIN 
Alexandra PALT, Sustainable Development and CSR Director, L’OREAL 
Jean-François ROUCOU, Sustainable Performance Director, PERNOD RICARD Group 
Christine GUINEBRETIERE,  Founder and Director of EPEA Paris – Cradle to Cradle 
 
Luxury is an expression of our dreams, our imagination, woven with noble materials and rare ingredients. 
Its packaging is the visible expression of this universe. 

The circular economy involves very concrete and much more practical features. Sustainable development, 
CSR, industrial ecology and eco-design are at the heart of these circular measures. 

How can luxury goods and their packaging integrate the circular economy? How can the circular economy 
become part of luxury brands’ strategy and operating processes?   

From strategy to communication tools, from raw materials to the processes of manufacturing, developing 
and setting up circular measures, we will share inspiring initiatives which demonstrate the circular 
economy’s impressive leverage in terms of innovation as well as the shared value opportunities it 
generates, meeting luxury client expectations.   

 

5:15 – 6:00 pm  – LUXE PACK in green MONACO 2016 awards Nominee Prese ntation 
  
6:00 pm  –LUXE PACK Monaco 2016 in green Award ceremony, with jury member attendance.  
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THURSDAY, SEPTEMBER 22nd   

 
9:30 – 10:45 am – “Personalizing Your Packaging” or how to make the c onsumer feel unique… 
Round table hosted by Christine MORIOT , CEO EOP’S 
With the participation of LUXE PACK Monaco exhibitors 
 
Taking a close look at the many new techniques and options to personalize primary and secondary 
packaging in order to create an exclusive relationship with the consumer…  
 
Based on the innovative solutions proposed by exhibitors, this round table will provide visitors with keys 
features for differentiating and personalizing consumer packaging, a topic trending for every sector within 
today’s luxury markets.   
 
11:00 am – 12:30 pm – As if Made of One Piece … 
 
Round table moderated by Ute von BUCH, Editor in chief, CREATIVE VERPACKEN 
Avec Petrus FALLER , Founder and General Manager, the BOOJA-BOOJA Company  
Stefanie HANSSEN , Founder and General Manager, Frau TONISPARFUM 
 
Just imagine that you want to unwrap a luxury product from a precious packaging. The packaging is so 
beautiful that you hesitate for a moment but finally your curiosity prevails. Then your surprise is great, 
because in the package you do not find a product suggesting the same value. You are disappointed and 
you think “I should not have opened the packaging”. And there is also the other case: a trivial packaging 
from which a proud swan is emerging.  
 
Product and packaging belong together and constitute one unit, also in terms of design. However, this 
only works if the two are conceded the same value. One cannot without the other – and there should also 
be a story behind all this. Discuss with Stefanie Hanssen of “Frau Tonis Parfum”, Berlin, and Petrus Faller 
of “Booja-Booja”, Freiburg, the producer of noble vegan truffles how packaging is perceived and how it is 
influenced by the product perception. 
 
 
1:30 – 2:00pm  – CEW France, Developing a New Business Dimension for  the #1 Beauty 
Professionals’ network    
By Laurence MOULIN , Managing Director, CEW France 
 
CEW counts 8000 beauty influencers within 3 associations, US, UK and France. In 2016, CEW France 
opens its doors to men (following the lead of the US in 2010 and the UK in 2014), and injects new energy 
into its business project to become the major French network for all beauty professionals.  
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2:15 – 3:45 pm –  Innovative and Intelligent Materials: New Uses, New  Functions, New Experiences   
 
An exclusive round table hosted by Christophe PRADERE , Founder and CEO, BETC Design 
With Tanguy PELLEN, Associate Director R&D, P & G Prestige Products,  
Amador GARCIA , Senior Researcher, AIMPLAS Chemical Laboratory  
Paul PIETTE , Research Engineer, CENTRE TECHNIQUE DU PAPIER (Paper Research Centre) 
Discussions based on the best innovations exhibited at LUXE PACK MONACO.  
 
Whether they are crafted with paper, plastic, glass… tomorrow’s materials and containers are already 
staking a claim in the packaging sector. Packaging products are becoming more sophisticated, smart, and 
providing new uses or experiences, including consumer interaction and counterfeit protection…  
 
4:00 – 4:45 pm  – Laser Texturing.  How to Steer Creation into a New Dimension.  

By Adrien RODRIGUES, Laser Product Manager, GF Machining Solutions  
And Raúl GARCIA BLASQUEZ, CEO, MICORRELLEUS   
 
Taking into account new market trends, mostly in the packaging and cosmetic industries, laser texturing is 
a fully digital process that adds high quality textures to products, while eliminating all constraints from the 
design phase.  Laser texturing takes differentiation to the next level and improves perceived product value 
to satisfy designers of the most innovative new products.   
 
 
5:00 – 5:45 pm  –Additive Manufacturing and 3D Printing: State of th e Art and Luxury Applications.  
Pack&Strat®: The Patented French Additive Manufactu ring Process, Designed for High-speed 3D 
Packaging. 
 
By Claude BARLIER,  Chairman, Founder of CIRTES SA, President of INORI SAS 
 
For over twenty years, additive manufacturing, described as the 4th industrial revolution, has interested 
the aeronautics, automobile, medical and, more recently, luxury goods industries…. And now it’s 
packaging’s turn! 
This conference gives a complete overview of the new additive manufacturing technologies, the basic 
principles and materials used, then presents the main applications for luxury goods, in the form of models, 
tooling and “printed” pieces.  
Based on its patented additive manufacturing process, Stratoconception®, CIRTES presents 
Pack&Strat®, an innovative patented 3D digital packaging solution. With Pack&Strat®, users can design 
and manufacture, in just a few minutes, a 3D mould that will enable them to produce a custom-sized 
insert. The conference is illustrated with many examples of Pack&Strat® packaging produced for luxury 
goods. 
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FRIDAY, SEPTEMBER 23rd  

 
10:00 -11:00 am  – LUXE PACK Trends Observer  
 
- Béatrice MARIOTTI , Vice-President, CARRE NOIR 
- Sylvie MARC , Designer, Teacher, ENSAAMA  
- Stéphane TRUCHI , Chairman, IFOP 
- Hugues de JOUVENEL , President, FUTURIBLES 
- Marie ROUILLON , Trends and colours consultant, COLOUR HIVE  
- Régine CHARVET-PELLO , President, MAT&SENS- CERTESENS 
- Sabine DURAND , Editorial Director, FORMES DE LUXE 
 
 
11:15 am – 12:30 pm - Traceability and the Fight Against Counterfeit Good s: An Update 
 
Debate organised and moderated by Jean-Michel LOUBRY , Founder and Director, ELEPHANT 
CONSEIL 
With Benoit GOYENS, IPM Project Manager – private sector, World Customs Organisation  
Pierre BALLET , President, IMPRIM’LUXE 
Anne SEZNEC,  GUALA CLOSURES 
Marietta ULRICH-HORN, Managing Director, SECURIKETT  

 
The fight against counterfeit goods, the grey market and against fraud in general is a subject that 
concerns every company and every country. Product traceability, identification and authentication require 
techniques and technologies that must be reliable and secure. Innovation in this domain is one of the keys 
to success in the fight to stop counterfeiters with huge means at their disposal. 
Various experts will participate in this round table to take stock and present examples of new measures 
being implemented. 
 
 
1:30 – 2:30pm - POS Merchandising: New Solutions to Elevate Consume r Interaction  

 
Debate organized and moderated by Alissa DEMOREST , Editor in chief FORMES de LUXE  
 
With Bruno CLAMENS , Président DOOGOOD 
Charles BOURINET , PDG ALDÉBARANDE 
And in the presence of a brand representative 
 
This roundtable discussion will explore the latest developments in POS merchandising displays 
and how these solutions are increasingly designed to boost interaction with the consumer. 
The panel will focus on how digital innovations can build a stronger link with shoppers and the 
growing potential of merchandising displays when it comes to “retailtainment”. 
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LUXE PACK MONACO 2016 EXHIBITORS 
 
Over 450 exhibitors will be part of LUXE PACK MONACO 2016. All Grimaldi Forum spaces are enhanced 
to offer an in-depth range of creative and innovative packaging solutions. 
 
• Geographical origin 
35 countries will be represented, as follows:  
    
  
  
 

• Large offering of products, material and know-how 
 
LUXE PACK MONACO 2016 exhibitors will offer a wide range of products, materials and expertise; 
Exhibitors’ specialties are divided as follows: 
 
 

 

 

 

Updated exhibitors’ list available:  http://www.luxepack.com/en/visit/exhibitors-list-et-sponsors 
 

 

 

FRANCE 48% 
EUROPE 46% 
Out of EUROPE   6% 



LUXE PACK MONACO 2016 Press Kit  21 

 
 
NEW EXHIBITORS   

 
Annually LUXE PACK MONACO enriches its range of packaging solutions, unearthing expertise, and 
innovative materials: wood, ceramic, metal, technology, process and innovative finishes..... 
35 companies will be exhibiting for the first time at LUXE PACK MONACO. 
88% are European, 31% French; and 12% come from the United States and Asia. 
See examples of various solutions that visitors will have access to: 
 
 
COEPTO GMBH a German communication and marketing agency, specialist of high end solutions. 
 
 

 
Drawing on extensive experience in fancy goods industry and boxes, CARRE 
D'EBENE  is a high-end manufacturer recognized by major watch brands and 
the world of cigars for its exceptional cases. 
 
 
 

 
DESJARDIN  brings technical expertise to metal packaging manufacturing offering 
products quality that enables world wide exports for metal cans. 
 
 
 

 
 
Born from the fusion of Duran Offset and Dogan Packaging, DURAN DOĞAN 
combines the expertise of two companies in the top packaging sector range and 
sharply focuses its development towards environmental friendly solutions. 
 
 
 

 
 
INNERWORKINGS offers packaging strategies for the largest luxury brands, 
offering innovative and creative designs, a custom provider network, 
optimized supply, and ensured transparency. 
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JL PACKAGING GROUP  is one of the leading metal packaging decoration 
companies in the world. JL Packaging creates seamless metal & infinitely 
recyclable packaging for major companies and global brands. 
 
 

 
 
 
METAL DYNAMICS  specializes in manufacturing customized products for 
the fashion industry of US and European luxury. In metal or plastic and using 
advanced technologies, METAL DYNAMICS offers products and surface 
finishes to create a product of exceptional quality. 
 
 

 
 
 
 
 
NASTRIFICIO DE BERNARDI Spa   an Italian company specializing in the 
production and marketing of ribbons for ready to wear garments. Their 
production includes the most varied types of ribbons. 
 
 
 
 
 

 
OVERKART Srl  a creative laboratory of industrial size that designs and 
manufactures a wide range of high quality solutions within the printing and 
packaging industry. New technologies are applied to printing and design 
variables, on digital or paper support, responding to the demands for 
development and product customization. 
 
 

 
 
 
REVOL a French firm with over 245 years of 
expertise in the craft of ceramics. It offers a range 
of innovative ceramic bottles and flasks, to 
differentiate themselves by finishing, renderings, 
effects, the work on the material….on the spirits, 
fine wines, liqueurs or perfume markets. 
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SICOFOR Over 35 years specializing in the design and the manufacturing 
of samples and monodoses for sale. 
 
 
 
 
The packaging group STAGER is one of the leading European suppliers of specific packaging solutions 
for applications in transparent and thermoformed plastics. 
 
 
 

 
 
For 65 years, the RATHGEBER Group has expertly produced 
commercial and technical labeling solutions for companies in the 
industry, retail and services. Innovation and diversity are the forefront of 
their portfolio. 
 
 
 

 
 
 

VIETIS specializes in providing custom plastic packaging solutions, 
primarily for cosmetic and pharmaceutical companies. 

 

 

 

... Among many more to discover at the show. 
 

 
For the first time ever, a selection of new exhibit ors will participate in a roundtable to present the ir 
products and expertise,  
 
"What's up at LUXE PACK?" Wednesday, September 21st  at 10:15am. 
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NEW EXHIBITORS LIST as of JUNE 6 th, 2016: 
 

 
COMPANY NAMES COUNTRY 

BOOTH 
N° 

AGENCE DE PAPIER DE PRESSE France   

CARRE D'EBENE France AB17 

CHONG WOO CO LTD Korea DG30 

CIRTES SA - INORI SAS France   

COEPTO GMBH Germany AA11 

DESJARDIN France AC05 

DURAN DOGAN Turkey AA01 

GRAFOBAL Slovaquia DG38 

INNERWORKINGS LUXURY PACKAGING United Kingdom AB12bis 

INOTECH PACKAGING Germany AA12 

INTEGRATED ALUMINIUM COMPONENTS (IAC) United Kingdom AB15 

IPE INNOVACIONES PARA ETIQUETAJES SL Spain   

JL PACKAGING GROUP USA AB10 

K-LASER TECHNOLOGY INC Taiwan RA06 

KOTKAMILLS OY Finland   

BOUCHAGES DELAGE (LES) France DG36 

LOIRE PLASTIC INDUSTRIE France I04 

MANUBENS Spain  

MARVINPAC Switzerland I10 

METAL DYNAMICS USA AC07 

MULTI COLOR CORPORATION France RB01 

MULTITUBES The Netherlands   

NASTRIFICIO DE BERNARDI SRL Italy E14 

OVERKART SRL Italy AC03 

PAPIERFABRIK SCHEUFELEN GMBH Germany DG24 

QUALIFORM France DD02 

RATHGEBER GMBH & CO AG Germany AC03 

REVOL France VA06 

REXOR France AB13 

SAVERDEC France DC19 

SICOFOR PACKAGING ET SOLUTIONS France AA10 

STAGER & CO AG Germany AA10 

VACUMETAL The Netherlands AB14 

VETRERIE RIUNITE Italy RF03 

VIETIS The Netherlands AC09 
 
 
 


